
CRITICAL UPDATES
Google Ads in 2026:
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What Google Tracks: Browsing
behavior, life-stage triggers, and
semantic intent.

High-Quality Data: Why your CRM
is now your most important tool

THE ERA OF
KEYWORDS IS DYING
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WINNING THE
"AI OVERVIEW"
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THE "E-E-A-T" 
AD STRATEGY
SHOW LP AND 
AD WITH ASSETS

Google’s AI scans your landing page
for attorney bios, credentials, and
case results.

If your page looks like generic AI text,
your Ad Quality Score will suffer

Highlighting local wins and
community involvement.

Experience, Expertise, Authoritativeness,
and Trustworthiness.

EXPERIENCE & EXPERTISE: 

THE MACHINE IS READING: 

LOCAL RELEVANCE: 
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Experience, Expertise, Authoritativeness, and Trustworthiness.
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WHAT TO TELL
YOUR MKTRS

Enhanced Conversions
Schema Markup 

“In 2026, high-performance
law firms aren't just 'running
ads'—they are managing a
sophisticated data pipeline.”
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CHECKLIST:
YOUR 90-DAY
ROADMAP

Audit CRM data health.

Implement Enhanced
Conversions.

Rewrite landing pages for
AIO-style "Direct Answers."

Shift budget from "Keyword
Volume" to "High-Intent
Signal" campaigns.
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THE FUTURE IS HYBRID 
Conclusion:

(FOR NOW AT LEAST)
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THANK YOU
SO MUCH!
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