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THE 7 CONVERSION KILLERS

If these fail → conversions collapse. 
Post-

Conversion
Flow

# 1  I N  H I S P A N I C  L E G A L  M A R K E T I N G



SPEED & MOBILE

Mobile-first design

Google PageSpeed Insights
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STRUCTURE
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HERO
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AUTHORITY & TRUST
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LOCALIZATION
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FORMS

High-intent formsGeneric forms
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POST-CONVERSION FLOW
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NEXT STEPS
Look at your Hispanic landing page and ask:

Would I trust this?
Would I click this?

If not — it’s leaking money.
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THANK YOU
SO MUCH!
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